HKTDC HONG KONG INTERNATIONAL WINE FAIR 2008
WINE LABEL DESIGN COMPETITION
RULES & REGULATIONS

ORGANISER

The competition is organised by the Hong Kong Trade Development Council.

OBJECTIVES

1.
2.
3.

To arouse public’s awareness and interest in appreciating wine.
To nurture design talents in Hong Kong.
To explore and promote future commercial collaboration between Hong Kong design talents and the trade.

THEME OF DESIGN

ASIAN GLAMOUR - The design of the series of labels should incorporate elements reflecting the best of Asian culture and her
beauty.

DEADLINES FOR SUBMISSION OF ENTRIES

All entries must reach the Organiser’s office (Hong Kong Trade Development Council, Unit 13, Expo Galleria, Hong Kong Convention
& Exhibition Centre, 1 Expo Drive, Wanchai, Hong Kong) on or before 30 June 2008.

CONDITIONS OF ENTRY
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Participants must be Hong Kong permanent residents.

Each entry must be accompanied by a completed and signed application form.

The design sketch of each label must NOT be larger than 11cm (W) x 15cm (H).

Please submit a label series consisting THREE(3) labels for three(3) different types of Red (or White) Wine of one Producer.
The design sketches of the label series must be mounted on an A3 size cardboard, together with a written description of the
design concepts.

In addition to submitting the design sketches of a label series, each participant is required to submit ONE additional label of
one of the label design mounted on an empty bottle of your choice that would best match the label and the effect you wish

to make with your label design.

Below basic wine information (in English) are required to be included in the designed wine labels and to be created or proposed

by participants:

¢ Brandname of Wine (with Asian element), Country of Origin (e.g. Produce of “Country name”), Vintage (i.e. Year the wine
was made), Grape Variety (e.g. Pinot Noir, Syrah/Shiraz, Merlot, Cabernet Sauvignon, Chardonnay, Sauvignon Blanc, Semillon,
Riesling), Alcohol Content (i.e. 13.5% vol) and Volume (i.e. 750ml)

The name of the participant must not appear on any design sketches submitted.

No entry should include or show any registered trademark or logo.

All entries must be new and original designs.

10. Entries that have won awards in any local or overseas design competitions will not be considered.

Entries will be judged in one round. The judging panel will choose the first three winners.

JUDGING CRITERIA

The judging panel will take into account the following factors in the selection of award winning pieces:

e Overall originality & creativity (40%)
e Application of visual elements (30%)
e Presentation of Asian culture (30%)

The decision of the judging panel will be final.

ANNOUNCEMENT OF RESULT

1.

N

Official result announcement and award presentation will be held at the Hong Kong International Wine Fair 2008 in August
2008.

Participants will be notified to collect their entries in due course. The Organiser is not liable to any damage or loss if the
participant fails to collect the item on time.



COMPETITION RULES & REGULATIONS

CHAMPION:
e A trophy and a cash prize of HK$5,000.
¢ Showcase display of their winning designs at the Hong Kong International Wine Fair 2008.

e Winning designs to be publicised in the Fair Catalogue of the Hong Kong International Wine Fair 2008.
e Winning designs to be publicised in the TDC Exhibition Website for the Hong Kong International Wine Fair 2008.

FIRST RUNNER-UP:
o A certificate and a cash prize of HK$3,000.
¢ Showcase display of their winning designs at the Hong Kong International Wine Fair 2008.

e Winning designs to be publicised in the Fair Catalogue of the Hong Kong International Wine Fair 2008.
¢ Winning designs to be publicised in the TDC Exhibition Website for the Hong Kong International Wine Fair 2008.

SECOND RUNNER-UP:

A certificate and a cash prize of HK$2,000.

Showcase display of their winning designs at the Hong Kong International Wine Fair 2008.

Winning designs to be publicised in the Fair Catalogue of the Hong Kong International Wine Fair 2008.

Winning designs to be publicised in the TDC Exhibition Website for the Hong Kong International Wine Fair 2008.

COPYRIGHT & PRODUCTION RIGHT

1.

Every participant should, on entering his or her design in the Competition, give an undertaking that the design is original
and the copyright for the design has not been assigned.

The Organiser will exercise maximum care in handling all entries, however, the Organiser will assume no liability for any
damage or loss of any kind.

The Organiser will not be held responsible for infringement of copyright or patent law connected with designs entered in
the competition.

The copyright of all designs will remain the property of the participants who should take proper measures to protect their
own copyright of their designs. Following announcement of results, participants are free to negotiate such rights if they so
wish.

TERMS & CONDITION

1.

The Organiser will retain all rights for printing, publishing and exhibiting the winning entries and other selected entries at
their discretion.

If there is any conflict between the Chinese version of the Rules and Regulations and its English version, the English version
prevails.

For inquiries, please contact Ms Idy Wong (Tel: 2240 4241) or Ms Kaye Leung (Tel: 2240 4546) or Ms Kitty Poon (Tel: 2240 4279)
of the Hong Kong Trade Development Council.

# The Organiser has absolute discretion in the admission of applicants.
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