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WINE INDUSTRY CONFERENCE
“CARPE VINUM - SEIZE THE WINE”
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Date HHH : 6/11 /2014 (Thursday ZEHird)
Time FF[E] : 2pm-4pm
Venue #t 55 :  Seminar Room, Hall 3D Concourse, HKCEC

EE R LR 3D AEMSTE

Language (55 : English (Simultaneous Interpretation in Putonghua will be provided)
FEh (Mascly i as B S AR %)

Programme Advisor and :  Ms Debra Meiburg MW
Moderator %%,/ X Efi Debra Meiburg %+
FREEFEIRA

Remarks f&sE : Free Admission &4 %

The Wine Industry Conference is an annual highlight event of the Hong Kong International Wine & Spirits Fair,
with an aim to provide a platform for the exchange on the latest wine market intelligence. This year,
international renowned speakers from the industry will discuss the topic on “CARPE VINUM - SEIZE THE
WINE”, bringing to you the latest updates from different sectors of the industry. Like previous editions, Ms
Debra Meiburg MW will be the programme advisor and moderator to facilitate a fruitful discussion among the

panelists and audience.
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PROGRAMME #2f5%

Registration &0

Welcome Remarks and Trophies Ceremony  ElEH AT O g 2%

By Mr Johnny Wan, Director, Exhibitions Market Development, Hong Kong Trade
Development Council ZEE R/ E T G m L It

Keynote Speech £g8)550:
The Next Frontier - A Global Challenge BEtR#ETSEE, - MFLBRPER

Mr Paul Henry, Director, winehero Itd

How will Australia meet the wine challenge throughout Asia in the next five years?

Will it seek to replicate its recent history in UK, EU and North America as a champion of popular

premium brands, or will it choose a new leadership position?

Above al], how will it balance its own supply and demand equation to secure a more sustainable

future?

Learn what Australia has in store for new consumer creation, distribution partnerships and high

value positioning in Asia.
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The Fine Wine Market: Speculation is dead, long live speculation
RN © WIRBE » TRE EE R ?
Mr James Miles, Managing Director (Co-Founder), Liv-Ex

Many have always been uncomfortable with the idea that a product so ethereal, exquisite and
graceful should be speculated in at all. Fine wine is for pleasure, it is a way of life, it is art and
above the dark enterprise of profit and speculation. The reality is that wine and speculation have

been intertwined since the beginning of time. James Miles will explore this ancient marriage,
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the crucial role that speculation plays in the market and how it helps producers to finance their
production and improve the quality of their wines. He will also look at how speculation has
apparently waned in recent years, the unique characteristics that wine enjoys as an investment

and how, as surely as night follows day, it will rise again.

REANE R EG A AR R EMAER - REE—EER2 - — A4S -
WIFENREEAMREVETR - HEFE - WEENE—ERE NI EIRYER % - James
Miles fRFERE ) R NI EIE TR AR RAVRFIRRR (A - DUSODIEAE T S P AT s ERasE e A - 2
BIERA AR B RS R R AL E I & AR HAVE 2 © MU Tt a0 7 R BT
AL > AR R E TRAVEARE -« s & EE SO T EAR |
BRERHI A -

Politics & Wine: The Impact of China’s Austerity Measures
BURHHENN * PRI S EHEBERIEE

Mr Ian Ford, General Manager, Summergate Fine Wines

Over the last 24 months, we have witmessed the China government’s most ambitious
crack-down on corruption and government extravagance of the modern era. The impact of this
"Austerity” campaign has fundamentally shifted the landscape of the China wine industry, and

has irrevocably changed the market now and for the future.

In this session, Summergate General Manager lan Ford will take you through the details of this
important campaign, beginning back in 2012, and look into the ‘anatomy’ of the market
slowdown that ensued. Specific sectors of the market have been impacted more than others, and
the campaign has showed no signs of slowing down. lan will explore with us where the market

is today as a result, and shed light on where the market is likely to go in the years ahead.
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Preparing China’s Future Sommeliers 784 B ARAKH5FHER
Mr Lu Yang, Corporate Wine Director, Shangri-La Hotel Group

In this presentation, Yang will discuss the brief history of the Chinese sommelier industry,
current SWOT of Chinese sommeliers, and the importance of the roles of modern Chinese
sommeliers. He will also share the keys for preparing future sommeliers, including the
importance of sommelier leaders; their education; support and effect from the media, the wine
industry, and from the general public. Lastly, he will talk about what Shangri-la is doing to

prepare future sommeliers.

= R RS S T TR R AT T SRATE R > B R AT SR g9 B R & o A AR A o B A
AYER B - it G ARRETR A RO BRI BH SR NS B AREEm VB 2 ~ 308 ~ 44
BRI THE LRIV RN © Sk Ml E s AR SRR R R RAT R I E LR -

Wine Critics, Weibo or What? Communicating with China’s New Wine Drinkers
HEEERR - Mg RHA ? BB RN EEE TS B TOR
Mr Robert Joseph, Director, DolLikelt

Communication with wine consumers across the world has never been simple, but most
producers have at least a general understanding of the basic rules of public relations, advertising,
and the building of relationships with sommeliers, retailers and wine critics. They probably now
know something about the role of social media platforms such as Facebook and Twitter. The
Chinese market, however, is very different. Identifying the most influential opinion formers is
far from straightforward. Who and where are the sommeliers? What are the best ways to exploit
Chinese social media platforms, given the absence of the ones to which westerners are
accustomed? What kind of information do China's new wine drinkers want. And where do they

expect to find it?

B S WAV R & B T SORIA B — (PR E - (EAZ B 2/ D SRR R
A (AR - BEAR - S - RATBEARHER - ZERLDU A& R R L HEIL
BE{ASE o MR REFRAE B 75 4840 Facebook 1 Twitter S5+t X RS SHEAVIER - MBI
SGEIRAE > TEILRA R B TR EER A A B - SR APEAT 2 M SAEWRE ? FE/ AT
FEBFRESRRAUIEIL T » 0TS AR A o B AR S R T S 7 o B B AR
R E R ETLEE R ? Ay AR EZE S ?

Panel Discussion EFESTEH

Question & Answer Session [&IEE]
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ABOUT THE SPEAKERS & /48

Moderator FFFA:
MS DEBRA MEIBURG MW  #j%j;f AFf Debra Meiburg 2+
Director, Cathay Pacific Hong Kong International Wine & Spirit Competition

A Hong Kong resident for over 25 years, Debra Meiburg MW is an award-winning author
and speaker who holds the top honour in the wine world: Master of Wine. She has spoken
for key political figures and business leaders across Asia about the finer points of wine
appreciation, and for wine regions on 6 continents about Asian wine markets. Meiburg Wine
Media, her multimedia platform for wine “edutainment” reaches over 60 million Chinese
viewers monthly through online videos, taxi videos and a wine travel television show
called Taste the Wine.

Debra is awidely respected wine judge and champion of the wine trade in Asia, and
founded the first truly Asian wine competition, the Cathay Pacific Hong Kong International
Wine & Spirit Competition, as well as the Guide to the Hong Kong Wine Trade. In 2013, she
was awarded “Entrepreneur of the Year (Women of Influence)” award by the South China
Morning Post & the American Chamber of Commerce. In 2012, the drinks business named
her the 7th Most Powerful Woman in Wine.

TEfERE 25 FELL LAY Debra » & —r{58% a4 (EE KOs - MR @& s AL
ISR AR KRN (Master of Wine) - FEMIARA A& B HHYSHIEM - K&'EEJIIEBZ%
HIRS SRt B B2 - Tt AR /RN R T s A A B M S SR 00

Debra FHfHY Meiburg S5FEHE R & HASE T & —(EEFA B U HEE a &
JSJ BEEMEREE LR - SRS TES AIEHEERER ~ RIE 26 {EEZETIR

EAREGETH " SESE | o [ > Debra B —{UfE T MM T HES S &P
ﬁtﬁ%ﬁ%ﬁﬁ{l,ﬁﬂi%iﬁ/}lmrﬁ S AL — BRI EEENSIEANE o £ 2013
Debra EEFERE LR T EEHETNEEDFERS - £ 2012 4’ Drinks Business
Magazine' 538 Debra &%) A E - BEARE LS -

MR PAUL HENRY

Director, winehero Itd

Paul Henry has over 15 years experience in the international marketing of fine wine,
occupying positions as diverse as importer, wholesaler, broadcaster and general manager of a

Commonwealth government statutory authority (Wine Australia).

Today, Paul is the founding director of wine strategy consultancy, winehero ltd, which
currently lists among its clients Barossa Grape and Wine Association; Primary Industries and

Regions South Australia; SC Pannell Wines, McLaren Vale; Henry’s Drive, Padthaway; Torbreck

Vintners, Barossa and thousand candles, Yarra Valley.

Along with renowned chef, Simon Bryant, Paul is also the creative director of Tasting Australia,
Australia’s original food and wine festival, and is honored to be an International Food & Wine
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Ambassador for South Australia.

As well as being honored as a Len Evans Tutorial Brokenwood Scholar, Paul has been
recognized by Wine Communicators Australia as the International Wine Communicator of the
Year, and been a keynote speaker at Masters of Wine Conference (2010); Wine Fusion Asia
(2011) and Wine Vision, London (2013).

Outside of his professional commitments, Paul lists among his interest creative writing,

reading, cooking and walking on the beach.

Paul Henry {ERRFEEERERTISHEAEMA 15 FHEEE - YEHEETESEARNAR
BIRHECIR - HEEREAEANIIAEEEES (Wine Australia) AYFRLHSE -

Paul Henry ¥ %) l9REA R /A 5] winehero Itd V&S - HAijHE % FE$E Barossa Grape and
Wine Association; Primary Industries and Regions South Australia; SC Pannell Wines,
McLaren Vale; Henry’s Drive, Padthaway; Torbreck Vintners, Barossa and thousand candles,

Yarra Valley °

Paul Henry JREAERE#E] Simon Bryant —iiE(EMAN oo R &A1 M%&) ET “Tasting
Australia”fVRIELEE: > RN oE 2 BFRSE e R R E R -

B4 5 TE > Paul Henry #7#E2= £y Len Evans Tutorial Brokenwood Scholar » 75 [&]HY &% )6 X
I=erss FIE(FFEEEE - BFE Masters of Wine Conference (2010); Wine Fusion Asia
(2011) and Wine Vision, London (2013) -

ZEfjilis Paul SEREIER(F - B - RELRAEDEE e

MR JAMES MILES

Managing Director (Co-Founder), Liv-Ex

James Miles was born in Hong Kong and attended school and university in the UK. He started
his career with Jardine Fleming Investment Management in 1991, before becoming an
equities analyst and strategist with Asia Equity (which later became Banque Paribas and then
BNP Paribas). He moved to London in 1997 and left banking in March 2000 to set up Liv-ex -
the fine wine market. Liv-ex is the leading trading, settlement and information platform to the
fine wine industry with more than 430 members worldwide. Liv-ex also publishes a family of
price indices - including the Liv-ex Fine Wine 100 Index - which are widely recognised as the

industry benchmarks.
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James Miles tHZAERYEHE - FEHERRSERR T E o RERERAT - 7Y 1991 FAEIREREEH A FE
FRATAVERSEAE - MR DM A S (AR BRI T - RSB RARERIR TIEE
AL AT A E RS TAF - 1997 SFEMFE/E M - 2000 £ 3 A MEEBIIRITSE - Z1&RRAL T
BRI ST - ZX B FEENEIRRHAL - REE— (BB S ~ &5 - ERaOR
M FEEERIER 430 Z5NR - MR E K ZFTE A Fa s EsiEEo H
I EUFE Liv-ex 100 =&k o TR E > TR E RS EIFR AGEAIT TSR -

MR IAN FORD

General Manager, Summergate Fine Wines

Ian Ford was born and raised in New York City, one of the world’s most vibrant and dynamic
cities. He attended Duke University, graduating with a BA in History, focused primarily on
modern China, with a concentration in Mandarin Chinese. After an initial sojourn in China for
one year in 1990, lan moved permanently to China in 1995 to take up a career in the wines
and spirits business with Seagram, based in Beijing. In 1999 Ian co-founded Summergate, an
importer and national China distributor, focused on wine, with the goal in mind of leading
the China market for imported wines and more over the coming decades. lan has traveled to
and studied wine in virtually every fine wine making region worldwide, and for fifteen years
has been working closely with leading wine makers developing their brands in China. When
not focusing his time on Summergate, a leading player in the Greater China drinks market,

lan is an avid sailor, golfer, and skier, and has a tireless passion for fine food and drink.

{f—=24e4 (lan Ford) H SIS LRSI T ROE N BIOAH -4 - R mi 5
KEEEE , T EhEEERITST o (54 MR 1990 FEhEIRE—A - ZRE1E 1995 4
HEI B 205 o AEILEA I A TR B A T TR T - 1999 4 » MEERBFA
R RE TGS BT REEEENEE > (AR EBRIL T EEAE  —RIE
R A TR SHEEEEEHYAE] o (a4 mE E CHIEIEE - R SRSty £ 5
BENEREE o BRI B SRR R B & 1F - TS E Mg - BRAIFEE
ERFEEEGEKATEENZER T L (AEBRENERYE - TSRS
B RE TR TR -

MR LU YANG =554

Corporate Wine Director, Shangri-La Hotel Group F#&E 1154 B& 4 HYEE

Yang Lu is the Corporate/Group Wine Director for Shangri-La Hotels and Resorts, overseeing
the sommelier team and wine program of the entire group. Previously he spent 3 years as
Hotel Sommelier for the Peninsula Shanghai, where he profoundly raised the status of

Chinese sommeliers, and became the most influential and important sommelier in China.
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Yang is the only Advanced Sommelier from Greater China, and is also the first ever
internationally-certified sommelier from Mainland China. He holds WSET Level 4 Diploma
(Merit), and also graduated from Viticulture and Winemaking Degree from Niagara College in
Canada. Yang is the champions for all 3 major sommelier competitions in China, 2nd place in
the 1st Greater China Sommelier Competition, and 4th place in World Best Young Sommelier
of the Year Competition. Yang is the first Chinese winner of Madame Bollinger Foundation
Award and Scholarship, and therefore in 2012 became the first Master of Wine student from
Mainland China. As Chief Consultant and Educator for [-WAY Wine Education, Yang teaches
wine regularly, and is regarded as one of the finest wine educators in China, while being a
certified educator for WSET and official educator for both Burgundy (the first in China) and
Bordeaux region. Yang contributes regularly to several professional and lifestyle magazines,
and he translated How to Taste by Jancis Robinson into Chinese, which was published in
2010 in China and instantly becomes one of best-sellers among wine books. Yang feels
honored to be invited as speakers for various international wine conferences and forums,
and participates as judges for various local and international wine competitions. He also
takes great pride in being the Chief Technical Director for the ever more eminent China Bling

Tasting Competition, in charge of wine selection and service.

Recognized for his contribution and dedication, Yang has received many awards over the
years, such as “Power List 2011” by Wine Magazine, “China Wine Ambassador” by Hurun

Reportin 2012, and “Young Hope” by French government and Sopexa in 2014.

Yang lives and breathes with wine, and he feels extremely fortunate and humbled to be in the

journey of wine world.

e 2 i EE L S P S B e P W B - B (R Y e A P T B AR LR - Z ittt
& B E BEEEERIERTI =4 - FIFTRA R T B LB - FRRR R
B R 52 B TR R IEE -

PG T EE M & I — — (i = 4R 57 /BET (Advanced Sommelier) - /21 BIA RS —Ar BUfS
BRREEREERREEAT © firfFA WSET4 ZoCUR - [EIRFH RIS A ERs nh 22 b & & fEiE Al
BN - BB =RAPEEEERAEE - R ERHERTATE RE - 5 FEREEE
REFLIUA - i 2 H %% B K€ 41 Champagne Bollinger £117# Madame Bollinger #%£2
ESEFREENEERE - FRILT 2012 FREA L LURE L AR & AT (Master of
Wine) sFAEHVHEIREER A - /EE -WAY BV EREBARAIEEA - 25RO E & ERIE -

WA BBl H AV E &R 2 — » ffi/2 WSET RYRTEEEAT > Rt 22 R (KEE
fir ) AU ZREEAE 738N B EIEEEREE—HE IR - 25 B S8
REHERS - 7 K IEEREA4IHETSR Jancis Robinson #Y (fil) —H&MEERHSC 0 12 2010 fEX

-8-

www.hktdc.com




[ ~Td
Hong Kong International Wine & Spirits Fair
BEEBEORE

6-8/11/2014
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GHENRER S > e ES DS IR S Ha &t o Mttt B SRR
BRI EE ARSI - 2B AREEEART -

R HEHTHRERMARA - BGTEES TR SIIANSCE - fIa020 145 AR B
SopexafHEHY TARE RAFH L BEA B - (FEH) HEH2011EEREAY) -
2012447 (CEHBEIEE ) MESEPR T EIBEEAEEE -

fEE E—REEEAVIREE - ARSI E » HR BRI R o) S I AR A
2R E P LARBRHITREE ~ BEE A PURHISEAT -

MR ROBERT JOSEPH

Director, DolLikelt

Robert Joseph is an unusually widely experienced member of the wine world. After briefly
running a family hotel in Sussex, he romantically ran away to Burgundy, before returning
to launch Wine International Magazine and the International Wine Challenge (IWC) and
become the Sunday Telegraph wine correspondent. Writing over 25 books - including the
French Wines and the Ultimate Encyclopedia of Wine earned a few awards, while running
wine competitions in places like China, Japan, Russia, Poland, Vietham, Singapore and
India gained a few air miles. Today, he co-owns a successful French wine brand called le
Grand Noir, is editor at large of Meininger's Wine Business International, a consultant and
frequent public speaker. A frequent visitor to Hong Kong and China since 1990, he is

currently working on a Marketing Handbook for the wine industry.

Robert Joseph JZEII A& ARV AL - e eI ElARZE OB I 2Nk

BE (IWC) - M H I H B et & - R EnyEEis 25 & - Hophais

CEEERE) M (FEERKEReE) LPUESAELSE - FRHMtERETE - 5
A~ (REEHT ~ CRE - R TR AEIE R BRI E AR - SRR — 5O AE A
& ERI%4A0R% le Grand Noir FYREER - [FIRHETHEMTE (RS R AT ) WiF - i
R EFBENIEHRR - B 1990 FLURM—ER AN TEIKENEE - HAft
R R E B TERE B3 T -

Remarks #izt:
-Free admission. Seats are granted on a first-come-firstserved basis. %% A5 - JEfr AR » S5 -

-Trade only and persons under 18 will not be admitted. =4 18 pRaill 2R A 1-3#E5 -
“The Organiser reserves the right to make any changes without prior notice. ¥t (7 B4 (T{a] B > REF T AR (E A f Tl s
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