P HD
Hong Kong International Wine & Spirits Fair

Wine Industry Conference: Hong Kong — Asian Wine Hub

BRTEEH: BB EEA‘I‘I'%EEM%H

Mr Anthony WONG

Founder and Chairman, Hong Kong Logistics Research Centre
HEERRYEARBPOBIMAZTE SEHFELLE
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Anthony WONG has a strong background in logistics and procurement,
and is currently the Director of Global Sourcing and Supply Chain
Partners Limited — a logistics & supply chain management consulting
firm.

On volunteering services, Anthony is the founder and Chairman of Hong
Kong Logistics Research Centre — a non-profit making organization. He
is also one of the founders of Hong Kong Logistics Association and
currently the Immediate Past President. On other governmental
services, he has served as council members of the Hong Kong Logistics
Development Council (LOGSCOUNCIL) and various project groups
(2001-2007). He also serves as the Committee Member for the
Logistics Services Advisory Board of Hong Kong Trade Development
Council on logistics related issues (2004-2007).

Anthony is currently the Adjunct Professor for the Logistics Institute of Beijing Normal University,
Zhuhai Campus. Anthony holds a degree of bachelor of business in Transport & Logistics
Management from Royal Melbourne Institute of Technology — Australia.
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Presentation Abstract SHiENAENY

B The Strengths
#+ The logistics infrastructure currently we possess including the cross border physical

distribution formalities
<+ The best practices that currently adopted by our logistics practitioners in Hong Kong on
fine wine storage and distribution
B The Opportunities
+ Opportunities from commercial wines sector in addition to fine wines
+ Hong Kong should further strengthen its trading and marketing services
- Trading: An innovative idea: through the setting up of a centre where all value-adding
functions such as exhibition, wholesale, auction, wine appreciation, museum, wine
school, food and beverage, retail etc. are conducted under one roof.
- Marketing of wine through an entertaining wine education and tasting journey to the
30,000,000 tourists and Chinese Officials visiting Hong Kong
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