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Wine Industry Conference
Trends to Watch in 2018: The Business of Bubbles and Beyond

BEEITEER
2018 TG HTHE : RIGTHHE R 3

Date H#j *9/11/2017 (Thursday ZHAP)
Time 5[] : 1:30pm - 4:30pm
Venue 24 :  Seminar Room, Hall 3E Concourse, HKCEC

HEERREPLRERE 3E AEWFZE

Language 5= :  English (Simultaneous Interpretation in Putonghua will be provided)
REE (MRS ERREIREER)

Programme :  Ms Debra Meiburg MW

Advisor and %)% B K 6N Debra Meiburg ¥+
Moderator

SEEERERA

Remarks 5t " Free Admission ERAZ %

From Catalonia to Champagne, Sussex to Stellenbosch, Tasmania to Treviso and many stops in
between, the world of sparkling wine is diverse and is one of the key trends in the international wine
industry. With potential galore in Asia, we’ve rounded up experts from the key producing regions, as
well as Asia market analysts to offer the full picture of this high-potential market for Asia. The panel
will explore the current trends, consumption opportunities, such as luxury celebrations to daily
drinking, the spectrum of products on the international market, consumer dynamics, marketing
themes and more. We’ll examine and analyze key opportunities and advantages in Asia and offer
real-world advice on taking advantage of this emerging trend. Join us to pop the cork on Asia’s fizzing
sparkling wine market.
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Programme EFER

Time B5ME

Programme 2f

1:00pm - 1:30pm

Registration EiC

1:30pm - 1:45pm

Networking wine tasting &5, ;8 337t IR &f

1:45pm - 1:50pm

Welcome Remarks and Trophies Ceremony £13 &% 140 2 i 3%

By Mr Johnny Wan, Director, Exhibitions Market Development,

Hong Kong Trade Development Council HEEB S5 ¥ REREMISHRARR D NTE

1:50pm - 2:05pm

Overview - Trends to Watch in 2018: The Business of Bubbles and Bevond

B - 2018 THIHHINE - RIS R S

Speaker &3 : Mr Chuan Zhou J&)I|5:4
Research Director, Wine Intelligence
FEENN R A TS AR R

Speech Content RN Z:

Mr Chuan Zhou will share trade and consumer insights from the first editions of the
Sparkling Wine in the Chinese and Japanese Market reports published by Wine
Intelligence. His presentation will focus on consumer demands, expectations and choices,
and how they are evolving in the light of emerging trends. Chuan will also examine
sparkling wine consumption in both the on-trade and off-trade, and discuss the
marketing opportunities — and challenges - present in these two key markets.

JE N e 25K 73 = S B A 2 R A b B H A SR 3% 7 375 v g i)
GyANE B A . A FRERRE BB B ORI AR, DUROH BE TR AT 36
BRI . AN SE A TR R R R SR B A S AN B D O O ES, b REAE H AR
RN 50 o ] L 2R i 45 T 3 4 18 5 T TR e AT R B

Part I - Sparkling Wines $—&53-58/8

2:05pm - 2:20pm

Can Sparkling Wine Succeed in Asia?

SIRBERE R ERE PN T 5 RE T H ?

Speaker: Mr Patrick Schmitt MW 7 %]/ kK Patrick Schmitt
Editor-in-chief, The Drinks Business The Drinks Business 4 548 4 i

2:20pm - 2:35pm

Luxury Celebrations to Daily Drinking - Emerging Trends of Champagne

Consumption

REBREAEEA - FRBEEZHES

Speaker: Mrs Clotilde Chauvet

CEO Champagne Marc Chauvet based in Rilly la Montagne (Champagne Region)
B % ¥& Marc Chauvet {THA4E;
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Part II - Other Emerging Trends 55 _ 5453 -E {858

2:35pm - 2:50pm

From Biodynamic Viticulture to Amber Wines —
How The Market Demands for Variety

WAME /I BRRBERAE - THNEEESRUZFR
Speaker: Ms Sarah Abbott MW 7 %] i KHfi Sarah Abbott
Director, Swirl Wine Group ~ Swirl Wine Group £ [E48 ¥

2:50pm - 3:05pm

From Its Rise to The Future of Rosé, The “Third Colour of Wine”
PR B &R FRER K, F=RKEEH

Proposed Speaker: Mr Henri Fabre-Bartalli

Chief Executive Officer, Fabre en Provence

V2<% 4 HE P54 Fabre en Provence 1TIH4& 3,

3:05pm - 3:20pm

Panel Discussion BBz

3:20pm - 3:35pm

om0 Aol

Question & Answer Session [BZIREN

3:35pm - 4:30pm

Wine Tasting and Networking session &A% fi IR &N

www. hktdc.com
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Speakers ;B &

Programme Advisor and Moderator EZBERRERFA :

e e

Ms Debra Meiburg MW  Ei %] 8 A&l Debra Meiburg &+

A Hong Kong resident for over 25 years, Debra Meiburg, who holds the top
honour in the wine world: Master of Wine, is an award-winning author, TV
personality, international speaker, and a leading voice in wine education in
Greater China. Debra was named Entrepreneur of the Year (Women of
Influence) by the South China Morning Post & the American Chamber of
Commerce as well as ranked 7th Most Powerful Woman in Wine by The Drinks
Business magazine. Debra is wine consultant for Cathay Pacific Airways and
Dragonair and in 2016 appointed incoming Chair of the Education Committee
for the Institute of Masters of Wine.

Debra is producer and host of several documentaries and TV shows,
including Taste the Wine which is broadcast in 26 countries, as well as Grape
Moments, a video series broadcast via taxis to 70 million monthly viewers in
China. She also hosts an online video series called Meet the Winemaker and has
a monthly column in the South China Morning Post, among other publications.
She judges many wine competitions annually and co-founded the world" s first
truly pan-Asian wine competition, the Cathay Pacific Hong Kong International
Wine and Spirit Competition. Her suite of award-winning wine educational
books and tools are currently distributed on four continents and her
five-volume book series, Debra Meiburg’s Guide to the Hong Kong, Shanghai,
Beijing, Singapore and Taiwan Wine Trades, has firmly established Debra as a
key voice in the Asian wine trade.

REETEEEBE 25 FH Debra Meiburg BB E E R &S ksr—Master of
Wine BIEVBAR - EERNEBEERER SROEHERETR - BEA7
BEE CUERARPERBEBBHUENWHRE, - Debra /L 2012 & A (Drinks Business
Magazine) ¥l mBEER T AEBEXENNYL T - WHE 2013 FESEE
FEREHRNEEEZEZIENFEERERLE - Debra EBEMENEFEm)ERE
B - W 2016 FHEBBBAMBEZETREIEARMAEZESERE -
Debra BZEERENBFMACIFH ER KA TR - HO Taste the Wine (mlIEEE)
£ 26 EEREL - ExZERENNEE (FER4) FERE8EtTETE
BR-tiEXE 7 —2EfKeB - W (EEEMRE ) - B - Debra BRE (&
ZER) NEBEERERE - tFEIH 8l E/STMNAMKREEELL
E—EHEMEEEEZEmMTKE - Debra EfE ¥ —RINERFEBEHBSEFHELL
REBBHEEmR  BXHFT  NHERTEE - B8 - 461 - BFNKEH
BEAMSER  FRAENEE EERER -

www. hktdc.com
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Mr Chuan Zhou BJIIF&E
Research Director, Wine Intelligence

HENEE AT misREs

Chuan Zhou is Research Director with Wine Intelligence, a London-based
market research and consulting firm dedicated to supporting wine businesses
worldwide by providing insight, information, wine branding development and
strategic advice to help wine businesses make better informed decisions. Their
services include a range of marketing, strategy and research services as well as
ready-to-purchase reports, aiming at helping wine businesses make more
profitable business decisions.

Chuan is responsible for managing research programmes, tracking the latest
market trends, providing consumer insights to global wine businesses and
advising trade bodies on their emerging market strategies in China. He
regularly travels across the country, gaining market insights by visiting new
stores and meeting local retailers and suppliers.

Prior to working at Wine Intelligence, Chuan completed his Master’s degree in
Strategic Marketing at Cranfield University in the UK where he built the
knowledge and skills in market research and marketing consulting.

BINEBE 2 S)(Wine Intelligence) EETISMHFTAE - BE QS AREAIR R
@2 EERAURSHNBEAEERHERNTSH A& ERER

7 -

EAMBMERE - B/ T2 TEERIABIRR  BIRsTOHSEE
RICHBZBRRER URAEBEATEEHEUFHEEHENE P RHEE
Bt - thEE RGPS AES - S8MENFL ST ERNHTED
VIERGRHMNHEER -

ERBOBE 280 - BIIREE=RER R ABLGEE T2 - RS B AR
MHiZEE - PHEZRE TS RMNEHEERERAERNE -

www. hktdc.com
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Mrs Clotilde Chauvet
CEO Champagne Marc Chauvet based in Rilly la Montagne
(Champagne Region) ¥:EH & Marc Chauvet 17EAEE:

After studying oenology in Montpellier and Beaune, Clotilde, the fifth
generation of her family champagne house, travelled and worked during 5
years in Australia and New Zealand gaining experience and knowledge in new
world wines.

Since returning to France to take over the family’s vineyard with her brother,
she has been passionately involved in defending the Champagne AOC
(Appelation d’Origine Controlée), its promotion, excellence and unity.

7£)%E Montpellier ] Beaune 2BEHEERE - (FRRGEEEBHELREN
AR Clotilde EEMNANFAABEIRTTA LIE AL - IGEE I REE AR HE A
KB -

BEEZABE NS SHEERENEEEE - Clotilde —EFLIEREERE AOC
( Appelation d’Origine Controlée ) R E - SHAEL -

Mr Patrick Schmitt MW %] 8 KHf Patrick Schmitt 554
Editor-in-chief, The Drinks Business
The Drinks Business ¥ 5648 &7 i

Patrick was inducted as a Master of Wine in 2015 and is currently based in the
UK as the editor-in-chief at The Drinks Business.

He writes for and manages the European and Hong Kong editions of The
Drinks Business, as well as the printed product's website
thedrinksbusiness.com. He also chairs the publication's annual awards
programme, including The Drinks Business Awards for product innovations
and environmental initiatives, as well as the magazine's Chardonnay, Pinot
Noir, Champagne and Rioja Masters, for which he heads up a tasting panel of
wine experts. Patrick passed both the theory and practical papers of the
Master of Wine examination on his first attempt and became a Master of Wine
in March 2015.

Patrick has been shortlisted two years running for editor of the year in the
business and professional magazine category for the British Society of
Magazine Editors (BSME). Patrick studied Geography at Oxford University and
later Landscape Architecture at the University of Greenwich. Although he had
initially planned to practise as a landscape architect, a job on a horticultural
trade journal took him into a career as a journalist.

Patrick Schmitt 412 2015 ERABEEE AL - IREEE -

BEERE

www. hktdc.com
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Patrick B BT#E{L A2 %455 The Drinks Business FUZR4REE - EIREUMN N E B R
HMEISAIAIE IR thedrinksbusiness.com - [8 i & 3k The Drink Business 55 2% 1&
FERBHNIBIFE  BRIENIEBERFEmREF MKREREE - DIETEY
(Chardonnay) * 7= K754 (Pinot Noir) * &1&(Champagne) #1205 (Rioja) & 21
BRI ALE - Patrick BRI EES B BB BAMBHAMIERMNEET D - R
2015 F 3 AAEEBEAE -

Patrick BEMERAREMITRETHE ( BSME ) " BEMBERMTR  OF
EREEEAN - thBEERFEZRBEEMNIER  BREBMEARBEERE
AT Patrick SR¥JFTEIANR — IR ETEN - BRE—REZFHMGT TE -
i FRCE e 22

Ms Sarah Abbott MW %%l KHf Sarah Abbott %+
Director, Swirl Wine Group £& B 48 &

Sarah studied Classical Italian and Greek Literature at University, and took a
Post Graduate Diploma in Enterprise at Durham Business School before joining
the wine trade in 1996. She has worked in the wine trade ever since, in roles
including buying, business development, marketing, and commercial strategy.
Her specialist areas are Bordeaux, Burgundy, Barolo, and Emerging Wines. Her
initial wine experiences and training were in the classics of wine, but she
greatly appreciates the new frontiers of wine.

She is Co-Chair (one of 5 head judges) of the International Wine Challenge, the
world’s largest wine competition, and also judges in wine competitions
globally, from London to Thilisi to Melbourne. As a sought-after communicator,
she leads headline presentations across the world.

She is a finalist in the ‘Roederers’, the global competition for wine writing and
communication, for her columns for timatkin.com. She is the co-author of the
Burgundy section of ‘The Wine Opus’, an award winning wine guide published
by Dorling Kindersley in 2010.

After 10 years working for wine importers, Sarah founded her business, Swirl,
in 2006. Swirl delivers corporate events, private client consultancy, and
marketing strategy and activation for wine producers and trade bodies from
France, Italy, Turkey, Georgia and Portugal. Most recently, she has partnered
with trusted associates around the world to offer integrated global solutions
for wine marketing and distribution strategy.

Sarah Abbott E AREBEHEEANXMABRENE - BRI BB BHRBEEE
EMFESCR - WHE 1996 FMABEBEITE  BRESEAEEES  PEEE -
EHRRE EPENEERBSEZEEXESE - Sarah HEHZ - HIRSE - BF
BRI EE LA 18 - R DUER B AR BN A AR 2 E R R AR B RO Bt
FREEE B+ o MRESENEEE AR -

BEERE

-7-
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Sarah EEHKRANBEHBAARE - BEE %S BPE E (International Wine
Challenge)fy 5 UEE 27— - BT M - HLEAHT - EWAEMWAEES
BLEBENFE - FR—RBEXEER T EHERIKS N ERATESE -
WIETHEE -

Sarah E timatkin.com NEBIFmABZIKEEER FEIIRAE Roederers
HIRE - thE5ZE 7 EFEFE The Wine Opus’ W REFEHFEH B D - WH
Dorling Kindersley /% 2010 S HAR -

REBEEEEOETIE Y 10 F£% - Sarah 1 2006 FRITI 7 Swirl - B EEEH -
BEAF  TEHH KREfUNEE8TNEEREESNESIEBRELER
g - BB EHEREERERE - 15 Swirl EEBRBEHR SIS /E
B REBOEENSBEEE A EAZERREHEIGEAE -

Mr Henri Fabre-Bartalli
Chief Executive Officer, Fabre en Provence

VLB Y 28 FE B 3 Fabre en Provence 1T BUARE:

Henri is the ambassador of Provence for wine and food. 17th generation of a
family firmly anchored in the Provencal tradition and the wines of Provence.
Fabre’s family was one of the first - if not the first - to work for the
acknowledgement of Cotes de Provence appellation. His family is also the
owner of 2 Chateaux Cru Classé, Chateau de 'Aumérade and Chateau de la
Clapiere.

Henri has worked all his life for the promotion of French and Provence
Heritage. He has organized numerous shows and events around the World to
promote the famous Gastronomy of France and in particular, Provence region.

Henri @)ABEZMHT (Provence) WEENEMBYIASE - 2K 17 KW
Fabre XK IEEB ERB S BT HTNERMBEE - Fabre KGN EEP— Bk
JTIETS Cotesde de Provence TaEIRE © MR EHEAME Chateaux Cru
Classé, Chateau de 'Aumérade F] Chateau de la Clapiére

Henri —ERNRERZEMERIHICEE - MEHFRS BN 7312
RENEE - DHERZEZERNREEXE - TEEEZEIHE -

Remarks fE&E:

-Free admission. Seats are granted on a first-come-first-served basis. EE A% - BEAHER - £2%ES -

-Trade only and persons under 18 will not be admitted. R#E#F 18 BRI EERALES -
-The Organiser reserves the right to make any changes without prior notice. i EBREBETMEX ZENMAERTES -
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