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Date HA ' 8/11/2018 (Thursday ZHIM)
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Venue 125 : Seminar Room, Hall 3E Concourse, HKCEC
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Over the past decade, the Asian markets, especially Hong Kong and Chinese Mainland have become far
more important to the world’s wine markets, while Southeast Asia’s imports of fine wine continue to grow
steadily. Stepping into its 11th edition of HKIWSF, the Wine Industry Conference returns this year with the
theme of “Driving Growth: The Flourishing Asia Wine Market”. Eagerly awaited by the world's top wine
professionals in search of the latest industry trends, experts from the industry including Masters of Wine,
winery owner and wine authentication expert will offer the full picture of the rising trends ranging from e-
commerce, premiumization, to the persisting threat from counterfeit activities.
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Registration E&C

1:30pm -2pm

Welcome Remarks and Trophies Ceremony
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By Johnny Wan, Director, Exhibitions Market Development,
2pm - 2:10pm

Hong Kong Trade Development Council
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Overview: Key Trends and Consumer Preferences in the Asian Wine Industry
TTHEEE, - TNFEEERBBARHEESH

Speaker E&E:

Hianyang Chan, Consultant of Euromonitor i/ & EE a2 £ &5

The Disruptive Trend in the Asian Wine Landscape — E-commerce
"EEER. - AR EERHEMRK

Speaker E&E:

Sarah Heller MW & Z,ZA £l Sarah Heller

Cynthia Yang, Senior Manager of JD.COM RESREIE 15/F 7

Trending Up: Premiumisation in the China Wine Market

210pm=3:40pm | rxmprig, - PEFHEHSN TS, 88

Speaker E&E:

Marcus Ford, Asia Market Manager, Wines of South Africa

FIFE & B E e 24 & Marcus Ford

Counterfeits: Still a Threat Facing Asian Markets?
FBERE . - BBEGHINARBTNTIS?
Speaker §&%&: David Wainwright, Director, Wainwright Advisors

Flourishing Trend of Green Wine Productions
TEENF. - FEBEENERE "HE, 3R
Speaker #&®&: David Gaudinat, Owner of Champagne Gaudinat Boivin

L~/ "\ 2.
HCTDC

EHERE
www. hktdc.com



http://www.hktdc.com/

B HKTDC
Hong Kong International Wine & Spirits Fair

ERBEBREZER

3:40pm — 4pm Panel Discussion EgEzT i@

4pm - 4:15pm Question & Answer Session BIZIEED

Wine Tasting and Networking session B3R IRER
Sponsored by Wai Shing Wine & Spirits and Champagne Gaudinat Boivin
12/ #8 K Champagne Gaudinat Boivin Z48)
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4:15pm - 5pm

Thomas Barton Réserve  Slovenia Capo d'Istria Champagne Tradition Brut

Saint-Emilion 2015 Cabernet Sauvignon Champagne Gaudinat Boivin
Wai Shing Wine & Spirits &/
-!’/; %p-
1% %, 4 8 woa

WAI SH[NG W]NE&SPIR]TS ?_CIA.\H-AGNE
SINCE 1968 L

Remarks #&E:

-Free admission. Seats are granted on a first-come-first-served basis. &A% - BEAIAR - F£HES -

-Trade only and persons under 18 will not be admitted. S5 18 mEl U EEAALT#HS -

-The Organiser reserves the right to make any changes without prior notice. W HBREBEME L ZEFMAESTERS -
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L~/ )
HCTDC

EHEER
www. hktdc.com

Speakers #&

%) Programme Advisor & Moderator
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Ranked 7th Most Powerful Woman in Wine (by The Drinks Business), and
Entrepreneur of the Year (South China Morning Post & AmCham’s Women of
Influence Awards), one of approximately 350 "Masters of Wine" in the world,
Debra Meiburg MW is widely considered the global authority on the Asian
wine market. She is Founding Director of MWM Wine School - Hong Kong’s
premier wine school offering WSET courses and a variety of educational wine
courses and workshops; Meiburg Wine Media, Asia’s leading wine marketing
and events agency; and the Cathay Pacific Hong Kong International Wine and
Spirit Competition. Her other key roles include wine consultant for Cathay
Pacific Airways and Cathay Dragon, and Chair of the Education Committee
for the Institute of Masters of Wine.

A Hong Kong resident for over 30 years, Debra is an award-winning author,
international speaker, producer and host of several documentaries and TV
shows, including Taste the Wine which is broadcast in 26 countries, Grape
Moments, a video series broadcast via taxis to 70 million monthly viewers in
China, and the online video series Meet the Winemaker. Her suite of award-
winning wine educational books and tools are currently distributed on four
continents and her five-volume book series, Debra Meiburg’'s Guide to the
Hong Kong, Shanghai, Beijing, Singapore and Taiwan Wine Trades, has firmly
established Debra as a key voice in the Asian wine trade.
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f Overview: Key Trends and Consumer Preferences in the
Asian Wine Industry

TTEREME, - THEEEERBBRHBEESH
Hianyang is responsible for the research output and client support for the
services and payment vertical across the Australasia region, including
retailing, consumer finance, digital consumer and foodservice. As such, he
has strong interests in how the alcoholic drinks industry is changing in terms
of the shift to online, the importance of social media in consumer choice and
corporate marketing, and the importance of personalisation in consumer
choice.

With over 4 year's research experience at Euromonitor International,
Hianyang possesses strong strategic, quantitative, and qualitative research
experience, with emphasis in all areas of the retailing industry. Other key
responsibilities at Euromonitor include mentoring analysts, ensuring quality
control and best practices, and collaborating with various research teams
globally to ensure knowledge sharing and cross-border data standardisation.
His areas of research expertise include market assessment and sizing,
industry analysis, SWOT analysis, competitive landscape assessment, and
trade interviews. Hianyang is also heavily involved in promoting Euromonitor’s
research as part of the sales process and has vast experience in direct client
engagements.
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® The Disruptive Trend in the Asian Wine Landscape -
E-commerce "EEEEHR . - SR EERHEMEAK

Sarah Heller is a content creator, visual artist and wine expert based in Hong
Kong and at 30 is Asia’s youngest Master of Wine. Her educational wine
videos have over 3 million students and she writes for several publications.
She produces an art series called Visual Tasting Notes, owns a boutique
design agency Radix + Folium, is a brand ambassador and design
collaborator for Lucaris Crystal and is in charge of wine selection for the
Almasy Collection of Central European wines. She was recently appointed to
the faculty of the Vinitaly International Academy. She speaks on several topics
including Italian wine, Asian wine markets and Ecommerce and also regularly
judges wine competitions like the Cathay Pacific HKIWSC and China’s
WINE100.

Having graduated from Yale University with a fine art degree, Sarah began
her career in the New York and Hong Kong wine trades and wineries in France
and Italy. She was Executive Director of events and education firm Meiburg
Wine Media in Hong Kong for three years. As well as being a Master of Wine
and AIWS, Sarah is a SWE Certified Specialist of Wine and Spirits. Sarah
speaks English, Chinese, German, Italian and French with some proficiency
in Spanish and her 2018 goal is to tackle Korean.
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i. The Disruptive Trend in the Asian Wine Landscape -
E-commerce "EEEEHR ., - BEHEHHEMIEN

Cynthia Yang, WSET 4 Diploma Candidate, ISG Sommelier Certificated, Senior
Buyers, Wine Educator & Judges of International Wine Competitions. Cynthia joined
JD.COM from 2013, she contributed all her experience and professionality to
establish the first imported category of JD.COM, the Imported Wine Business.
Nowadays, JD.COM imports thousands of wines from 15 countries all over the word,
which gains big success and reputation by the good quality and service. And Cynthia
obtained great honorary as Member of Commanderie du Bontemps de Medoc, the
Australian wine promotion ambassador and so on. To promote JD.COM wine
business, Cynthia helped to set up the strategic cooperation project WINE COURSE
(2 credits) in Renmin University of China, as the main instructor, she was awarded
of Honorary Lecturer by the university.

As insists “0 counterfeit “all the time, JD.COM became the biggest alcohol products
retailers and the biggest B2C wine retailer in Chinese market. And JD.COM
announced the launching of JD.COM GLOBAL WINE REGION ALLIANCE in the
presence of the embassies, government associations and wine region delegates
from all over the world. In face of the new round of consumption upgrade which
leading by the middle class, JD.COM WINE BUSINESS will continue to strengthen
global cooperation, "Bring the quality wines all over the world to the
discerning consumers”, in cater to the new era of wine consumption for the
consumers.
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f Trending Up: Premiumisation in the China Wine Market
TREBFE, - PEFAEEDSEN TSkt KB

Marcus Ford was appointed as Asia Market Manager for Wines of South
Africa (WOSA) in August 2018, with a focus on China, Japan and Hong Kong.
Hong Kong born Marcus has been steeped in the wine and food industries
since an early stint at Oddbin’s in the UK, followed later by stints at Harvey
Nichols’ 5th Floor and the Oxo Tower in London. He was part of M on the Bund
since 1999 in Shanghai that saw the establishment grow significantly until his
departure in 2009 when he established one of China’s first premium wine
retailers, Pudao Wines, subsequently opening award-winning flagship stores
in Shanghai and Beijing with their focus on serving China’s growing wine
cognoscenti. In 2015 the group was acquired by Woolworths of Australia, and
Marcus was a key business partner throughout the acquisition process. The
Woolworths acquisition led to a further start-up business, Langton’s East Asia,
in Hong Kong where Marcus represented the brand and acted as buyer and
Head of Wine and content. Since then he has been working as a consultant
on numerous projects for wineries of all sizes in the China market. He is an
experienced wine taster and judge as well as being an in-demand speaker on
the China wine market at several high-profile events.
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f Counterfeits: Still a Threat Facing Asian Markets?
NBERE ., - REGKMNARBEDMNTS ?
Taking a junior administrative position at Christie’s Wine Department in
London in July 1998, David Wainwright quickly rose through the ranks to
head up their New York Department just over two years later. After more than
4 years in New York as the International Department’s leading taster and
business acquirer, David moved back to London as a freelance consultant.
He took up a position on the Senior Management Team of New York based
Zachys in 2006, then opened their Hong Kong office in 2008. As the market
exploded in 2010, David moved to Hong Kong as Senior Managing Director
to fully develop, manage and run both the retail and auction businesses
across Europe and Asia. Looking for a new challenge and with growing
demand for his expertise, David set up Wainwright Advisors in 2015. He
manages a number of collections and portfolios, liaising with government
authorities on counterfeits and providing guidance on strategy, marketing and
acquisitions. With increasing demand for sourcing and acquisitions, David set
up Andromeda Rare Wine in late 2016, a fine wine & whisky enterprise.
Having worked extensively in Europe, UK, USA and Asia over some 20 years,
David is a great source for acquisitions, guidance and expertise in the world
of fine and rare wine.
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f Flourishing Trend of Green Wine Productions
TEEMF, - ABBENERE "4, R

David Gaudinat, is the CEO of Champagne Gaudinat-Boivin based in
Festigny, France. His family has been in the Vineyard business for 5
generations. David is the elected member of the Syndicat Général des
Vignerons de la Champagne and rapporteur of the Technical Commission. He
is also the member of the Technical and Environment Commission of the
Comité Champagne.
After 5 years of study in viticulture and oenology, David has obtained a highest
technician diploma in 1992. He work as a vinemaker at Champagne
Moutardier to gain experience and knowlegde before joining his brother Hervé
David Gaudinat, Owner of in 1998 in the family business, Champagne Gaudinat-Boivin. In 2002, they
(@ FT PR Y RN BTN TG Tl have finally taken over the management of the family estate to succeed their
parents. Today, their vineyard cultivates 11.5 hectares of vines and produce
45,000 bottles of Champagne.
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